
Mississippi
Corporate Moves

Retail
Industry Focus

Idaho
Metro Spotlight

BFMay09Cover_final  4/28/09  10:10 AM  Page 1



3 2   M A Y  2 0 0 9

METRO SPOTLIGHT
Southern Idaho
By Joshua Rowe
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South Central Idaho is com-
prised of eight counties, with

Twin Falls being the most populous,
increasing from 62,201 in 1997 to
73,053 in 2007, a jump of 17.5 per-
cent. The area swiftly has become a
regional retail hub for Southern
Central Idaho, bolstering the popu-
lation incline. The area has abun-
dant natural resources and numer-
ous recreational opportunities. The
City of Twin Falls lies on the edge of
the spectacular Snake River Canyon
and is just two miles from the
famous Shoshone Falls. With agri-
culture and food processing indus-
tries serving as stable economic pil-
lars of the city, Twin Falls has
weathered the downturn much bet-
ter than many areas of the country.
Good work prospects for job seekers
and a moderate climate for retire-
ment age people have helped keep
Twin Falls County’s population on a
steady growth curve. Per capita

income has increased from $19,844
to $27,259, or 37%. Twin Falls
ranks 16th out of Idaho’s 44 coun-
ties for per capita income, according
to the Idaho Department of Labor’s
July 2008 statistics.

“The news is all about the eco-
nomic downturn. We want people
to focus on the inevitable up-turn,”
says Jan Rogers, head of the South-
ern Idaho Economic Development
Organization, which serves the Twin
Falls area. “By keeping our eye on
the end-game, we will be better
positioned for that upturn.”

Jerome County also has shown
steady population growth during
the past decade, rising 15% from
17,495 in 1997 to 20,066 in 2007.
Much of this is a result of the
county’s outstanding economic
development efforts. The dairy
industry has increased dramatically
and the resulting businesses like
Jerome Cheese, WestFarm Foods,

I n c . ,
WOW Logistics, and
Wal-Mart have made Jerome
County an attractive place to work.
Per capita income has grown from
$19,697 in 1997 to $28,092 in
2006. Jerome ranks 10th in per
capita income in Idaho.

A third county, Minidoka, has
experienced a 9.4% decline in pop-
ulation from 1997, dropping from
20,495 to 18,564 people. This area
had been heavily dependent upon
agriculture and food processing
jobs and, while these are still
important components of the econ-
omy, there has been recent diversifi-
cation. As a result, per capita
income has increased from $15,763
in 1997 to $21,904 in 2006, a
nearly 40% rise. �

Counties You Can Count On

Source: Starr Corporation, August 2008

Twin Falls and Jerome
Counties Start-Up Costs

(per square foot)
Warehouse Space........................$45
Retail Space (Shell Only) ..............$56
Professional Office ....................$105
Industrial Building........................$58
Medical Office Building ..............$170
Technology Center ....................$130
Manufacturing Facility..................$58

Shoshone Falls at Twin Falls, ID
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Economic development efforts
often are undertaken on a com-

munity-by-community basis. In
contrast, southern Idaho has taken a
regional approach to development,
which has generated significant
interest among new businesses look-
ing for a unique area to expand and
build operations.

In some cases, linking regions to
promote an area is simply impossible
due to natural geographic barriers.
Fortunately, southern Idaho offers
two unique valleys in close proximity
with individual strengths that are
marketed in tandem to enhance the
areas’ economic development.

Entrepreneurial and tech-savvy
businesses are drawn to the upscale,
outdoor Wood River Valley in south-
ern Idaho. An hour south is the more-
populated Magic Valley that offers an
ideal location for manufacturers and
businesses that take advantage of
transportation opportunities, a quali-

fied workforce and a wide range of
support services. Easy freeway, rail-
road and airport access allows for effi-
ciency in getting products to market.

Manufacturing, alternative energy
and distribution businesses all have
been drawn to The Valleys’ low cost
of land, energy, and labor. �

#4102 at www.BusinessFacilities.com

In life or business, very few can say their 
valleys are as rewarding as their 
peaks. But there’s a magic here 
that evens out everything, life is 
better and business is better. It’s the 
perfect balance; one look, two valleys, the best of 
both worlds.

The Wood River Valley is just a short drive from 
the Magic Valley and is the destination of choice 
for visitors from  all over the world. Home to Sun 
Valley and some of Hollywood’s biggest stars, the 
Wood River Valley offers what some call the best fly 
fishing in the United States, not to mention some of 
the finest skiing anywhere on this earth. This valley 
offers a lifestyle and recreational  opportunities 
worth working for.

With one of the deepest canyons in the Northwest 
and the mighty Snake river running through it, 
the Magic Valley offers excitement and plenty of 
open spaces for a company scoping out a large-area 
manufacturing facility with easy distribution ac-
cess. If you’re focus is on a major retail center with 
a strong, versatile workforce and affordable hous-
ing, this is it. 

Another plus is the College of South-
ern Idaho, not to mention some 
of the lowest energy costs in the 
nation. The Magic Valley is home 

to companies like Dell Corpora-
tion’s Technical Support Center and Jayco, Inc.

Whether you’re looking for large scale or upscale 
manufacturing or an unparalleled lifestyle, the 
good news is within a little over an hour you can 
experience both of our valleys.

To be in your long-term vision, we know we must 
meet a very specific list of criteria before business 
relocation. We also know, all things being equal, 
one look at the Valleys of Southern Idaho and 
you’ll feel a renewal 
and excitement about your business you haven’t felt
for years. The Wood River and Magic Valley, the 
best of both worlds.

This may be the only place where higher peaks and
lower valleys make for the best business in the 
world.

When It Comes To Your
Business

Our Peaks and Valleys Are Exceptional

Clear Springs Foods, Inc.
Research and Development

World’s largest trout
producer.

Hilex Poly, Inc. LLC
Plastics Manufacturer

Leading manufacturer of environmentally
friendly plastic bag solutions.

A Regional
Effort Equals 
Valleys of Value

Overall Business Costs
in Western States

(% of National Average)
Idaho ........................................90%
Arizona ....................................98%
California ................................112%
Colorado ................................102%
Nevada ....................................95%
Oregon......................................97%
Utah..........................................92%
Washington..............................101%

Source: Moody’s Economy.com Index, May 2007.
After analyzing labor costs, tax burdens and energy
costs, Moody’s ranks Idaho the second lowest state
in the West in overall costs of doing business.
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